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NOW CELEBRATING 30 YEARS IN BUSINESS

The Beginning

Awnclean USA's history is a true success story in the
American small business sector. It is a story filled with
passion, dedication, optimism, risk, and fearless
determination.

Awnclean’s story began more than 30 years ago, when
entrepreneur Paul Diehl was part owner of a water
reclamation system patent and partner in a business
selling those systems to self-service car washes. Paul's
wife, Amy Diehl, was working as an account executive
for a marketing company. Paul and Amy had a true
partnership, not only in their marriage, but also in
growing Paul's businesses. In the evenings after work,
Amy wrote proposals, handled client relations, and
designed advertising materials to help Paul grow his
businesses.

Typically, entrepreneurs are never satisfied with the
status quo and are motivated by new challenges, which
makes them want to work harder. Paul was no
different. In 1989, when one of Paul’s friends decided
to close his awning cleaning company, Paul saw the
potential in the service and picked up the reins. He
named it Awnclean USA.
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Paul learned everything he could about how

to clean different types of awnings, j"l:
including what chemicals to use and other ‘"nclean,l i
el
best practices. He then developed his own —

tools and chemicals to make sure his

L . An early logo, circa 1989
customers were always 100% satisfied with

| SkyMop

1993

his awning cleaning service. When Paul know exactly what you're doing, but | have
realized there was no effective tool on the faith that you'll figure it out.”

market for scrubbing awnings, he invented
the Sky Mop, patented it, and began
manufacturing and selling it.

In 1992, Paul began traveling throughout the
US and Europe selling the water reclaim
systems and found it difficult to give Awnclean
Blockbuster Video, with its signature blue USA his full attention. He thought seriously
awning along the front, was Awnclean’s first about shutting down the business and
big account. Paul recalls one Blockbuster discussed the possibility with Amy, who was
manager joking with him, “I'm not sure you pregnant with their second child.
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Amy Takes Over

In 1992, after Paul transferred
ownership of Awnclean USA to
Amy, her entrepreneurial spirit,
bolstered by a decade-long ca-
reer in sales and marketing,
kicked into gear. She was dedi-
cated, disciplined, and fully
committed to growing the busi-
ness. She was determined that
she could run the business out
of their home and still take care
of their children.

Awnclean USA
becomes a

woman-owned
business

In hindsight, she shakes her
head in wonder, “I left my suc-

o cessful, well-paying marketing
 job of many years to take on
running and growing Awnclean,
which was basically a start up.
Ahh, the innocence of
youth...what was | thinking?” she
laughs. “But now, | am so glad |

took that leap of faith.”

When Amy took the reins,
Awnclean owned one vehicle,
which was a bucket truck with a
built-in lift. The crew would
show up at the house, load the
portable pressure cleaners into
the van portion of the truck,
and head out to the job site. It
soon became clear that the
business was getting too big to
run out of the house, especially
when Amy and Paul would bring
the kids downstairs for break-
fast and the crew would be sit-
ting on the front porch waiting
for the day’s assignments.

It was time to move the busi-
ness and in 1994, Awnclean re-
located to a commercial build-
ing in South Tampa, only a cou-
ple of miles from home. It had
office space, a small workshop,
a fenced lot, and it was perfect
for a growing business.

With Awnclean’s primary focus
on professional cleaning ser-
vices for a commercial clientele,
slowly, but surely, every year
the business began to grow.
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As every true entrepreneur knows, when you
see a need, you fulfill it. Beginning in 1994,
Awnclean began offering new services when
their clients requested them - everything from
obvious additions like pressure washing and
concrete sealing, to unique niches like high
rafter and duct work cleaning and tile and
grout cleaning.

Commercial pressure washing soon became
their most popular service offering. They also
grew their geographic service range, expanding
from just Tampa Bay to serving the entire state
of Florida.

In 2013, with the purchase of a window clean-
ing company, Awnclean added to their rapidly
expanding window cleaning division. This ser-
vice meshes well with Awnclean’s other ser-
vices and continues to grow consistently.

Awnclean's New Headquarters

In 1998, once again, Awnclean needed a larger
location that had the office space necessary for
a growing staff of sales people, operations
managers, and field teams. They also needed a
larger, fenced parking lot capable of parking all
of the company’s vehicles and trailers.

After much searching, they found the ideal
spot in a commercial zone close to downtown
Tampa. After renting the building for 14 years,
in 2011, Awnclean purchased the property and
it is now officially called Awnclean's “home.”
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Donn Callahan, a longtime key shop
employee, and Amy Diehl
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Jody Seifert, VP Operations

Kenan Cano, Sales Manager

Awnclean USA Today

The staff at Awnclean takes great pride in knowing they
keep the properties of some of Florida’s biggest theme
parks, schools and universities, large commercial busi-
nesses, and retail locations looking sparkling clean.

“It's nice to know that we can contribute in a big way to the
positive first impression of our client’'s customers and em-
ployees. We take this responsibility very seriously,” said
Amy.

Awnclean also takes its commitment to the community se-
riously and donates significant in-kind services to many
non-profit groups in Tampa and Orlando, including Metro-
politan Ministries, The Woman's Center, Academy Prep, The
Women's Crisis Center, The Hubbard House and more.

“By donating our services, these worthy groups can focus
their dollars on their clients in need,” said Amy.

Currently, there are 26 full-time employees at Awnclean
USA. The company has weathered multiple recessions and
even more hurricanes, but they have persevered and
thrived. This past year, on the eve of their 30th anniversary,
they experienced record sales.

Awnclean has always focused on building a great team at-
mosphere, from the field teams to the sales staff in the of-
fice. Vice President of Operations Jody Seifert now handles
the bulk of Awnclean's day-to-day operations.

Amy still handles marketing of the Awnclean USA brand,
community outreach, and client relations for some long-
time customers. Paul steps in for special projects, to sup-
port Jody, and generate ideas when the company needs

833.218.5103 | www.awnclean.com


https://awnclean.com/

Awnclea

We Clean It Al

some additional insight. Kenan Cano,
Awnclean’s longest serving employee,
heads up the sales team as sales man-
ager. Awnclean has consistently evolved
and grown in response to market needs,
which, supported by its great team of
dedicated employees, has been a primary
driver in the company'’s success.

In 2019, everyone at Awnclean is proud to
celebrate the company’s 30th anniversary
and we are making plans for 30 more
great years of helping our customers
make their property shine!

Before Awnclean After Awnclean

Please sign up HERE for our occasional emails
and to take advantage of our special offers.

Connect With Us
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